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EDUCATION 
1994. Jan. – 1998. Dec. The Pennsylvania State University Ph.D. in Hospitality Management 

Dissertation title: “Measurement of information quality on lodging Websites:  

An experimental study with eight hypothetical lodging websites” 
 Dissertation advisor: Dr. Carolyn Lambert 

 

1991. Aug. – 1993. May University of Nevada, Las Vegas M.S. in Hotel Administration  

 Thesis title: “Consumers' attitudes of fast food restaurants in hotels 

 Thesis advisor: Dr. John Stefanelli 

 

1998. Mar. – 1990. Feb.  Sejong University, Seoul Korea M.S. in Hospitality Management 

 Thesis title: “Factors affecting female travelers’ hotel selection criteria” 

 Thesis advisor: Dr. Aeju Lee 

 

1982. Mar. – 1986. Feb. Kyungpook National University B.A. in English Literature  

 Daegu, Korea 
 

PROFESSIONAL APPOINTMENTS 

2018. Aug. – present Professor 

 School of Hotel, Restaurant, & Tourism Management 

 University of South Carolina, Columbia, SC 

  

2018. Jan. – present International Scholar 

  Universidad de La Sabana 

  Chia, Colombia 

 
2012. Jan. – 2021. Dec. Co-Executive Editor 

  Journal of Hospitality & Tourism Educator 

 

2015. Aug. – 2018. Jul. Associate Professor, with tenure 

  School of Hotel, Restaurant, & Tourism Management 

  University of South Carolina. Columbia, SC. 

 

2011. Aug. – 2015. Jul. Associate Professor, with tenure & Ph.D. Program Coordinator 

  Director, International Hospitality Academy 

  Department of Hospitality & Tourism Management 

  University of Massachusetts. Amherst, MA. 

 
2009. Jan. – 2011. Jul. Associate Professor, with tenure 

  Department of Hospitality & Tourism Management 

mailto:jeongm@mailbox.sc.edu
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  University of Massachusetts. Amherst, MA. 

 

2007. Aug. – 2008. Dec.  Associate Professor, with tenure 

Department of Apparel, Educational Studies, & Hospitality Management.   

Iowa State University. Ames, IA. 

 

1999. Aug. – 2007. Jul. Assistant Professor 

Department of Apparel, Educational Studies, & Hospitality Management. Iowa 

State University. Ames, IA. 

 
1998. Aug. – 1999. May Assistant Professor 

  Department of Family & Consumer Sciences 

  University of Mississippi. Oxford, MS. 

 

1997. Aug. – 1998. May Instructor 

School of Hospitality Management 

The Pennsylvania State University. University Park, PA. 

 

1993. Jun. – 1993. Dec. Human Resources Specialist 

  Department of Human Resources 

  MGM Grand Hotel. Las Vegas, NV. 

 

1986. Mar. – 1988. Feb.  Assistant Manager 

Overseas Marketing Division 

TriGem, Inc. Seoul, Korea. 

 

HONORS, AWARDS, AND RECOGNITIONS 
2024.  Thank a Teacher. Certificate of Appreciation. Center for Teaching Excellence. University of 

South Carolina. March 1. 

 

2023.  Two Thumbs Up Award. Student Disability Resource Center. Office of the Dean of Students. 

University of South Carolina. 

 

2020. Patricia G. Moody Research of the Year. College of Hospitality, Retail, & Sport Management. 

University of South Carolina 

 

2018.  Best Paper Award. The 16th APacCHRIE Conference. Shin, H., & Jeong, M., Effects of smart 

tourism technology on tourists’ experience and behavior intentions. Guangzhou, China. May 31 – 

June 2, 2018. 

 

2015. Best Paper Award. The 17th Asia Pacific Management Conference. Lee, M., & Jeong, M., 

Impact of hotel’s minimum length of stay control practices on customers’ perceived fairness: The 

moderating role of their loyalty program membership status. Seoul, South Korea. Sep. 30 – Oct. 

2, 2015.  

 

2015.  Best Paper Award. The 2015 Meeting Professionals International / World Education Congress. 

Shin, T.J., Jeong, M., Oh, H., & Tierney, E. Developing new business strategies for destination 

management companies (DMCs): An analysis of business relationships between DMCs and their 

clients. Meeting Professionals International/World Education Congress. Aug. 1-4. San Francisco, 

CA. 2015. 
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2013.  Flex Grant for Teaching/Faculty Development. The Center for Teaching & 

Faculty Development. University of Massachusetts, Amherst. 

 

2010.  Best Paper Award. The 2010 Global Marketing Conference. Oh, H., Jeong, M., & Baloglu, S. 

Tourists’ adoption of self-service technologies at resort hotels. Tokyo, Japan. Sept. 9 – 12, 2010.  

 

2008.  W. Bradford Wiley Memorial Best Research Paper of the Year Award. The International  

Council on Hotel, Restaurant, and Institutional Education, Atlanta, GA. The award given to the 

researcher(s) each year who published the best original research paper in the hospitality and 

tourism discipline. Oh, H., Fiore, A., & Jeong, M. Measuring experience economy concepts: 

Tourism applications, published in Journal of Travel Research. 

2008.  Best Paper Award. Harrah’s International Hospitality and Convention Summit. Las Vegas, NV.  

Oh, H., & Jeong, M. Evaluating invariance of the performance-satisfaction relationship across 

lodging industry segments. 

 

2006.  Finalist for the Best Paper Award. ENTER 2006 by International Federation for Information 

Technology and Travel and Tourism, Lausanne, Switzerland. Morosan, C., & Jeong, M. (2006). 

Understanding travelers’ adoption of hotel reservation Websites. 

 

2005.  Finalist for the W. Bradford Wiley Memorial Research Award. The International Council on 

Hotel, Restaurant, and Institutional Education Conference, Las Vegas, NV. 

 

2004.  Best Paper Award. National Tourism Association’s 35th Travel and Tourism Research 

Association (TTRA) Conference, Montreal, Canada.  Oh, H., Fiore, A. M., & Jeong, M. (2004). 

Conceptualizing and measuring the four realms of tourism experience. 

 

2004.  Best Article of the Year. International Journal of Hospitality Management in 2003.  

Jeong, M., Oh, H., & Gregoire, M. (2003). Conceptualizing Web site quality and its 

consequences in the lodging industry. We were the first recipients of the award that was presented 

to the author(s) who published superior original research in the journal during the year of 2003. 

 

2003.  Best Paper Award. The Council on Hotel, Restaurant, and Institutional Education Conference, 

Indian Wells, CA. Jeong, M., Oh, H., & Horton, B. (2003). Applying expectancy theory to 

student evaluations of a course and instructor. 

 

2000.  Best Paper Award. The Council on Hotel, Restaurant, and Institutional Education Conference, 

New Orleans, LA. Jeong, M. (2000). Evaluating value-added lodging Web sites from customers’ 

perspectives. 

 

1997.  Van Nostrand Reinhold Research Award (former W. Bradford Wiley Memorial Best 

Research Paper of the Year Award). The Council on Hotel, Restaurant, and Institutional 

Education Conference, Providence, RI. Oh, H., & Jeong, M. (1996). Improving marketers’ 

predictive power of customer satisfaction on expectation-based target market levels. Hospitality 

Research Journal. 19(4), 65-86. The award given to the researcher(s) each year who published 
the best original research paper in the hospitality and tourism discipline. 
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TEACHING RESPONSIBILIES 
University of South Carolina (2015 – present) 

HRTM 364  Conference & Meeting Planning (required, Undergraduate) 

HRTM 399  Independent Study 

HRSM 491 Event Production, Evaluation, and Analysis (required for Event Management  

Minor, Undergraduate) 

HRTM 564   Advanced Meeting Management (elective, Undergraduate/Graduate) 

HRTM 584   Tourism Information Technology Issues (required, Undergraduate/Graduate) 

HRTM 590  Hospitality & Tourism Business Analytics (elective, Undergraduate/Graduate) 

HRSM 700  Quantitative Methods in HRSM (required, Graduate) 

HRTM 798  Directed Study 

HRTM 799  Thesis 

HRTM 899  Dissertation 

SCHC 385  Non-profit Event Planning (Honors College course) 

 

University of Massachusetts-Amherst (2009 – 2015) 

HT-MGT 240   Hotel Operations (required, Undergraduate) 

HT-MGT 289   Practicum and Internship (elective, Undergraduate) 

HT-MGT 334   Event Management (elective, Undergraduate) 

HT-MGT 697  Special Topics (elective, Graduate) 

HT-MGT 699   Master’s Thesis (required, Graduate) 

SCH-MGT 888   Hospitality Research Seminar (required, Graduate) 

SCH-MGT 891C  Seminar in Hospitality & Tourism Management (required, Graduate) 

SCH-MGT 899   Ph.D. Dissertation (required, Graduate) 

 

Iowa State University (1999 – 2008) 

HRI 260   Global Tourism Management (elective, Undergraduate) 

HRI 352   Lodging Operations I (required, Undergraduate) 

HRI 437   Hospitality Management Information System (elective, Undergraduate) 

HRI 452   Lodging Operations II (elective, Undergraduate) 

HRI 477/577  E Commerce for Apparel & Hospitality Companies (elective,  

Undergraduate/Graduate) 

HRI 490   Independent Study (elective, Undergraduate) 

HRI 652   Advanced Lodging Operations (required, Graduate) 

HRI 699   Hospitality Research (Dissertation/Thesis) (required, Graduate) 

 

University of Mississippi (1998 – 1999) 

FCS 215   Introduction to Hospitality Management (required, Undergraduate) 

FCS 361   Front Office Administration (required, Undergraduate) 

FCS 463   Foodservice Procurement (required, Undergraduate) 

FCS 464   Hospitality Services Promotion (required, Undergraduate) 

FCS 466  Human Resources Development in the Hospitality Industry (required,  

Undergraduate) 

COMPETITIVE RESEARCH GRANTS AND PROJECTS FUNDED 
Oh, H., Jeong, M., Lee, S.A., & Shin, H.H. (Oct. 31, 2023. – Jul. 31, 2024). Improving social mobility 

for effective workforce development in the lodging industry. The American Hotel & Lodging Association 

(AHLA) Foundation. $48,300. Co-PI.  
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Jeong, M. (2019). Virtual Environmental Grant. Center for Teaching Excellent, University of South 

Carolina. $2,200. PI. 

 

Oh, H., Jeong, M., & Shin, H. (2018 - 2019). Role of Recognition/Reward in Employee Engagement and 

Turnover Likelihood. Incentive Research Foundation. $49,957. Co-PI. 

 

Jeong, M. (2016). Does technology enhance tourists’ experience at smart tourism destinations? College 

of Hospitality, Retail, & Sport Management Seed Grant, University of South Carolina. $7,446. PI. 

 

Liu, B., So, K., Oh, H., Jeong, M., Martin, D., DiPietro, R., & Meng, F. (2018). Research Exchange 

Grant. Sun Yat-sen University, P.R. China. $31,000. (All Co-PI in random order). 

 

Oh, H., & Jeong, M. (2015-16). Disruptions and prevention strategies in meeting planning. Incentive 

Research Foundation. $30,350. Co-PI.  

 

Oh, H., Jeong, M., & Tierney, E. (2014). Developing a new business model for destination management 

companies (DMCs) by redesigning their value propositions. Incentive Research Foundation. $30,000. PI. 

 

Thompson, L., & Jeong, M. (2010 – 2012). School Meals Accountability and Responsibility Training 

Tools (SMARTTs). United States Department of Agriculture (USDA) Food and Nutrition Service (FNS). 

$370,743. Co-PI. 

 

Oh, H., & Jeong, M. (2008-2009). High tech vs. high touch in resort operations: Implications for 

customer service and satisfaction. The Hospitality Research Center, University of Nevada, Las Vegas. 

$39,000. Co-PI. 

 

Fiore, A. M., Niehm, L., Fairchild, E., Garasky, S., Jeong, M., Kadolph, S., Karpova, E., Marcketti, S., 

Oh, H., Russell, D., Swenson, D., Welk, G. (2007-2008). Developing a rural renaissance community 

index to define, assess, and improve community features that expand human potential and economic 

development. Iowa State University College of Human Sciences Entrepreneurial Program Initiative. 

$75,500. Co-PI. 

 

Fiore, A.M., Niehm, L., & Jeong, M. (2006 – 2007). Pop up retail's acceptability as an innovative 

business strategy and enhancer of the consumer shopping experience. International Council of Shopping 

Centers. $14,550. Co-PI. 

Jeong, M., Fiore, A.M., Hausafus, C., Niehm, L., & Oh, H. (2005-2006). Strengthening competitive 

advantages of rural businesses with e-commerce and Experience Economy strategies. The Southern Rural 

Development Center, Mississippi State University. $15,000. PI. 

 
Fiore, A., Oh, H., Jeong, M., Niehm, L., & Hausafus, C. (2004-2007). An innovative rural 

entrepreneurship model for family and consumer sciences curriculum. The United State Department of 

Agriculture (USDA). $100,000. Co-PI. 

 

Fiore, A. M., Jeong, M., & Oh, H. (2003). Applying the concept of the experience economy to enhance 

Iowa tourism. College of Family and Consumer Sciences, Iowa State University. $5,000. Co-PI.  

 

Jeong, M., Oh, H., & Gregoire, M. (2000-2001). Developing a marketing framework to increase sales 

from the Internet for lodging properties. American Hotel & Lodging Foundation. $20,000. PI. 
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Jeong, M. (2002). Development of a course packet for lodging operations courses. Big XII Faculty 

Fellowship Grant. $1,200. PI. 

 

Jeong, M. (2001). Effect of Web site quality on customers’ attitudes and behaviors. College of Family & 

Consumer Sciences Research Incentive Grant. $2,580. PI. 

 

Jeong, M. (1999 - 2000). The information quality on the lodging website: Can it be the next information 

source for customers' buying decisions? Faculty Small Grant. College of Family and Consumer Sciences, 

University of Mississippi, $2,750. PI. 

REFEREED JOURNAL PUBLICATIONS AND SUBMISSIONS 

1. Jeong, M., Shin, H.H., Lee., S.A., & Lee, M.W. (Under review). Is technology friend or foe to 

hospitality employees? Employees’ perceived fear for their job security. Journal of Hospitality & 

Tourism Research. 

2. Lee, S.A., Shin, H.H., Lee, M., & Jeong, M. (1st revision). Feelings matter in the digital age: The role 

of corporate digital responsibility on employees’ responses. International Journal of Contemporary 

Hospitality Management.  
3. Shin, H.H., Lee, M., Lee, S.A., & Jeong, M. (1st revision). The impacts of corporate digital 

irresponsibility (CDiR) and corporate digital responsibility (CDR) communications on consumers’ 

brand perceptions. International Journal of Hospitality Management. 
4. Lee., M.W., Lee, S.A., Shin, H.H., & Jeong, M. (2nd revision). Revisiting and exploring trust in the 

digital era: Conceptualization and scale development of digital trust in hospitality and tourism. 

Information Technology & Tourism. 

5. Shin, H.H., So, K.K.F., & Jeong, M. (2024). Cross-validating the measurement scale for consumers’ 

experience with hospitality and tourism technology: A multi-sector approach. International Journal 

of Contemporary Hospitality Management.  

6. Shin, H.H., Tung, W.S., & Jeong, M. (2024, Feb). Consumers’ brand experiences with robotic 

service failures: Modeling appraisal, attribution, and psychological reactance. Journal of Hospitality 

and Tourism Research. 

7. Zapata-Cuervo, N., Montes-Guerra, MI, & Jeong, M. (2024) Colombia as a future tourism 

destination from US travelers’ perspective. Innovar, 34(93), e98406-e98406. 

8. Shin, H.H., Kim, J.W., & Jeong, M. (2023). Memorable tourism experience at smart tourism 

destinations: Do travelers’ residential tourism clusters matter? Tourism Management Perspectives. 

46, 101103.  

9. Oh, H., Jeong, M., Shin, H.H., & Schweyer, A. (2023). Nonlinear effects of employee engagement 

and satisfaction on turnover intention. International Journal of Contemporary Hospitality 

Management. 35(7) 2410-2436. 

10. Montes-Guerra, M., Zapata-Cuervo, N., & Jeong, M. (2023) U.S. travelers’ perceived image of Latin 

America as their future travel destination. Revista Turismo & Desenvolvimento, 41, 94-112. 

11. Jeong, M., Lee, M., Shin, H.H., & Lee, K. (2023). Assessing brand performance consistency from 

consumer-generated media: The U.S. hotel industry. International Journal of Contemporary 

Hospitality Management. 35(6), 2056-2083. 

12. Zapata-Cuervo, N., Guerra, M., Shin, H. H., Jeong, M., & Cho, M., (2023). Students’ psychological 

perceptions toward online learning engagement and outcomes during the COVID-19 pandemic: A 
comparative analysis of students in three different countries. Journal of Hospitality & Tourism 

Education. 35(2), 108-122. 



7 
 

13. Shin, H.H, Jeong, M., Zapata-Cuervo, N., Montes Guerra, M., Cho, M., & Kim, Y. (2023). Effects of 

customers’ perceived risks of sharing economy on self-protective behavior toward COVID-19. 

International Journal of Contemporary Hospitality Management. 35(4), 1304-1331.   

14. Zapata-Cuervo, N., Montes-Guerra, M, & Jeong, M. (2023). How do restaurants respond to the 

COVID-19 pandemic?: Lessons from Colombian restauranteurs and their survival strategies. Journal 

of Foodservice & Business Research. 26(2), 186-207. 

15. Shin, H.H., Jeong, M., So, K.K.F., & DiPietro, R. (2022). Consumers’ experience with hospitality 

and tourism technologies: Measurement development and validation. International Journal of 

Hospitality Management. 106, 103297. 

16. Shin, H.H., & Jeong, M. (2022). Redefining Luxury Service with Technology Implementation: The 

Impact of Technology on Guest Satisfaction and Loyalty in a Luxury Hotel. International Journal of 
Contemporary Hospitality Management.  

17. Shin, H.H., & Jeong, M. (2022). Does a virtual trip evoke travelers’ nostalgia and derive intentions to 

visit the destination, a similar destination, and share?: Nostalgia-motivated tourism. Journal of Travel 

& Tourism Marketing. 39(1), 1-17. 

18. Jeong, M., Kim, K., Ma, X, & DiPietro, R. (2022). Key Factors Driving Customers’ Restaurant 

Dining Behavior During the COVID-19 Pandemic. International Journal of Contemporary 

Hospitality Management. 34(2), 836-858. 

19. Kim, J., Shin, H.H., Jeong, M., & Lee, H. (2021). Impact of tourists’ psychological ownership of an 

eco-friendly trail on their behavior intention: An empirical investigation of Jeju Olle Trail in South 

Korea. Asia Pacific Journal of Tourism Research.26(10), 1097-1110. 

20. Shin, H., & Jeong, M. (2021). Travelers’ motivations to adopt augmented reality (AR) 

applications in a tourism destination. Journal of Hospitality & Tourism Technology. 12(2), 124-

140. 

21. Kim, J., & Jeong, M. (2021). What has happened and what will drive changes in hospitality and tourism 

education? Journal of Hospitality and Tourism Research. 45(5), 942-944. 

22. Shin, H.H., Jeong, M., & Cho, M. (2021). The Impact of Smart Tourism Technology and Travelers’ 

Technology Readiness on Their Satisfaction and Behavioral Intention: A Cross-Country Comparison. 

International Journal of Tourism Research. 23(5), 726-742. 

23. Lee, M., Lee, S., & Jeong, M. (2021). The role of virtual reality on information sharing and seeking 

behaviors. Journal of Hospitality and Tourism Management. 46, 215-223. 

24. Wang, C.R., & Jeong, M. (2021). An analysis of Airbnb online reviews: User experience in 16 U.S. 

cities. Journal of Hospitality & Tourism Technology. 12(1), 97-111. 

25. Lee, M., Jeong, M., & Shea, L. (2020). Length of stay control: Is it a fair inventory management 

strategy in hotel market? Tourism Economics. 27(2), 307-327. 

26. Choi, CB., & Jeong, M. (2020). The impact of service firm’s environmentally friendly reputation in 

the context of revenue management. International Journal of Environmental Research and Public 

Health. 17(17), 1-12. DOI:10.3390/ijerph17176264 

27. Jeong, M., & Kubickova, M. (2020). Do the brand and packaging matter? The case of hotel bathroom 

amenities. Journal of Hospitality and Tourism Insights. 4(5), 565-581. 

28. Jeon, M., Jeong, M., & Lee, S.A. (2021). The role of customers’ motivations in the relationships 

between e-stimuli and behavioral intention on a bed and breakfast website. Journal of Hospitality & 

Tourism Technology. 12(1), 124-140. 

https://www.emerald.com/insight/content/doi/10.1108/JHTT-08-2018-0082/full/html
https://www.emerald.com/insight/content/doi/10.1108/JHTT-08-2018-0082/full/html
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29. Shin, H. H., & Jeong, M. (2020). Guests’ perceptions of robot concierge and their adoption 

intentions. International Journal of Contemporary Hospitality Management, 32(8), 2613-2633. DOI: 

10.1108/IJCHM-09-2019-0798. 

30. Lee, M., Lee, S., Jeong, M., & Oh, H. (2020). Quality of virtual reality and its impacts on behavioral 

intention. International Journal of Hospitality Management. 90, 1- 8. DOI: 

10.1016/j.ijhm.2020.102595. 

31. Li, H., Meng, F., Jeong, M., & Zhang, X. (2020). To follow others or be yourself? Social influence 

on online restaurant reviews. International Journal of Contemporary Hospitality Management. 32(3), 

1067-1087. DOI: 10.1108/IJCHM-03-2019-0263. 

32. Jeon, M., Lee, S., & Jeong, M. (2020). Perceived corporate social responsibility and customers’ 

behaviors in the ride-sharing service industry. International Journal of Hospitality Management, 84, 

1-10.  DOI: 10.1016/j.ijhm.2019.102341. 

33. Jeong, M., & Shin, H. (2020). Tourists’ experiences with smart tourism technology at smart 

destinations and their behavior intentions. Journal of Travel Research. 59(8), 1464-1477. DOI: 

10.1177/0047287519883034. 

34. Lee, S., Shin, H., & Jeong, M. (2020). Are students ready for their future career in the event and 

meeting industry? Lessons from a comparative study between students and event and meeting 

professionals Journal of Hospitality & Tourism Education. 32(2), 77-87. DOI: 

10.1080/10963758.2019.1654886. 

35. Min, S., So, K., & Jeong, M. (2019). Consumer adoption of the Uber mobile application: Insights 

from diffusion of innovation theory and technology acceptance model. Journal of Travel & Tourism 
Marketing. 36(7), 770-783. DOI: 10.1080/10548408.2018.1507866. 

36. Wang, C.R., & Jeong, M. (2018). What makes you choose Airbnb again?: An examination of users’ 

perceptions toward the website and their stay. International Journal of Hospitality Management. 74, 

162-170.  

37. Lee, S., & Jeong, M. (2018). Enhancing customers’ positive responses: Applying sensory marketing 

to the hotel website. Journal of Global Scholars of Marketing Science. 28(1). 68-85. 

38. Jeon, M., Lee, S., & Jeong, M. (2018). e-Social influence and customers’ behavioral intentions on a 

bed and breakfast website. Journal of Hospitality Marketing & Management. 27(3), 366-385. DOI: 

10.1080/19368623.2017.1367346. 

39. Kim, J., & Jeong, M. (2018). Research on hospitality and tourism education: Now and future. 

Tourism Management Perspectives. 119-122.  

40. Lee, S., & Jeong, M. (2017). Role of brand story on narrative engagement, brand attitude, and 

behavioral intention. Journal of Hospitality & Tourism Technology. 8(3), 465-480.  

41. Jeong, M., & Oh, H. (2017). Business-to-business social exchange relationship beyond trust and 

commitment. International Journal of Hospitality Management. 65, 115-124.  

42. Jeong, M., & Lee, S. (2017). Do customers care about types of hotel service recovery efforts? An 

example of consumer-generated review sites. Journal of Hospitality & Tourism Technology. 8(1), 5-

18. DOI: 10.1108/JHTT-09-2016-0049.  

43. Jeon, M., & Jeong, M. (2017). Customers’ perceived website service quality and its effects on e-

loyalty. International Journal of Contemporary Hospitality Management. 29(1), 438-457.  

44. Lee, M., Jeong, M., & Lee, J. (2017). Roles of negative emotions in customers’ perceived 

helpfulness of hotel reviews on a user-generated review website: A text mining approach. 

International Journal of Contemporary Hospitality Management. 29(2), 762-783.  
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45. Shin, J. T., Jeong, M., Oh, H., & Tierney, E. (2017). Exploring determinants of meeting planners’ 

commitment to the business relationship with destination management companies. Journal of 

Convention & Event Tourism. 18(2), 135-158.  

46. Jeon, M., & Jeong, M. (2016). Influence of website quality on customers’ perceived service quality 

of a lodging website. Journal of Quality Assurance in Tourism & Hospitality. 17(4), 453-470.  

47. Lee, S., Jeong, M., & Jeon, M. (2016). Effects of experiential stimuli on customers’ responses. 

Journal of Hospitality & Tourism Technology. 7(4). 390-404.  

48. Jeong, M., Lee, M., & Nagesvaran, B. (2016). Employees’ use of mobile devices and their perceived 

outcomes in the workplace: A case of luxury hotel. International Journal of Hospitality Management. 

57, 40-51. DOI: 10.1016/j.ijhm.2016.05.003.  

49. Oh, H., Jeong, M., Lee. S., & Warnick, R. (2016). Attitudinal and situational determinants of self-

service technology use. Journal of Hospitality & Tourism Research. Vol. 40 Issue 2, p236-265. 30p. 

DOI: 10.1177/1096348013491598.  

50. Lee, S., Manthiou, K., Jeong, M., Tang, L., & Chiang, L. (2015). Does Consumers' Feeling Affect 

Their Quality of Life? Roles of Consumption Emotion and Its Consequences. International Journal of 

Tourism Research. Jul/Aug2015, Vol. 17 Issue 4, p409-416. 8p. DOI: 10.1002/jtr.1988.  

51. Choi, C., Jeong, M., & Mattila, A.S. (Dec. 2014). Revenue Management in the Context of Movie 

Theaters: Is It Fair? Journal of Revenue and Pricing Management. 14(2), 72-83. 

52. Lee, S., & Jeong, M. (2014). Enhancing Online Brand Experiences: An Application of Congruity  

Theory. International Journal of Hospitality Management. 40, 49-58.  

53. Oh, H., Jeong, M., & Baloglu, S. (2013). Tourists’ adoption of self-service technologies at resort 

hotels. Journal of Business Research, 66(6), 692-699.  

54. Lee, S., & Jeong, M. (2012). Effects of e-servicescape on consumers’ flow experiences. Journal of 
Hospitality & Tourism Technology. 3(1), 47-59.  

55. Oh, H., & Jeong, M. (2010). Evaluating stability of the performance-satisfaction relationship across 

selected lodging market segments. International Journal of Contemporary Hospitality Management, 

22(7), 953 – 974.  

56. Kim, H., Fiore, A., Niehm, L., & Jeong, M. (2010). Psychographic characteristics affecting 

behavioral intentions towards pop-up retail. International Journal of Retail and Distribution 

Management. 38(2), 133-143. 

57. Chen, C., & Jeong, M. (2009). Students’ perspectives of environmental education needs in the 

hospitality curricula. Journal of Hospitality and Tourism Education, 21(2), 41-47.  

58. Jeong, M., Fiore, A.M., & Niehm, L. (2008). An educational module for enhancing business 

strategies for websites of small rural firms: An experience economy approach. Tools of the Trade. 

Journal of Extension. Available at http://www.joe.org/joe/2008june/index.shtml 

59. Jeong, M., & Jeon, M. (2008). Customer reviews of hotel experiences through Consumer Generated 

Media (CGM). Journal of Hospitality & Leisure Marketing (Currently known as Journal of 

Hospitality Marketing & Management), 17(1/2), 121-138.  

60. Morosan, C., & Jeong, M. (2008). Role of the Internet in the process of travel information search. 

Information Technology in Hospitality (currently known as Journal of Hospitality & Tourism 

Technology). 5(1), 13-23.  

61. Morosan, C., & Jeong, M. (2008). Users’ perceptions of two types of hotel reservation Web sites. 

International Journal of Hospitality Management. 27(2), 284-292.  

http://www.joe.org/joe/2008june/index.shtml
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62. Niehm, L. Fiore, A., Jeong, M., & Kim, H. (2007). Pop-up retail’s acceptability as an Innovative 

business strategy and enhancer of the consumer shopping experience. Journal of Shopping Center 

Research. 13(2), 1-30. 

63. Fiore, A. M., Niehm, L., Oh, H., Jeong, M., & Hausafus, C. (2007). Experience economy strategies: 

Adding value to small business operations. Journal of Extension. Available at 

http://www.joe.org/joe/2007april/iw4.shtml. 

64. Oh, H., Fiore, A. M., & Jeong, M. (2007). Measuring experience economy concepts: Tourism 

applications. Journal of Travel Research, 46(2), 119-132.  

65. Jeong, M., Oh, H., & Gregoire, M. (2005). Role of Website quality in the decision process of making 
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